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Quote of the Week  

“Doing nothing for others is the undoing of ourselves” 

    -Horace Mann 

 

 On September 1st, the Combined Federal Campaign 

of the National Capital Area kicked off its 2016 

campaign. Vince Micone, LFCC Chairperson, spoke to the 

audience which filled the entire auditorium of the Ronald 

Reagan Building and International Trade Center. “I am truly 

inspired by the generosity of my fellow Federal employees and 

am excited about what we will do together this year to 

support charities doing amazing work in the U.S. and abroad,” 

said Vince Micone, Chairperson of the 

Local Federal Coordinating Committee 

that oversees the CFCNCA. “Through this year’s campaign, 

we will help to educate the next generation, support our 

veterans, make significant advances in medical research and so 

much more.” 

This year’s theme , Show Some Love, encourages federal 

employees to contribute to the causes that mean the most to 

them.  “It’s a focus this year more on the charities themselves 

and the individual causes that federal employees are interested 

in,” explained Tom Crispell, CFC Loaned Executive for the 

CIA and Office of the Director of National Intelligence.  

 The campaign has a collective impact as it allows 

Federal employees to join with their co-workers to support 

those in need locally, nationally, and globally. 

Vince Micone greets the audience at the  

CFCNCA Kickoff held September 1st at the 

Ronald Reagan Building. and International 

Trade Center. 

 With many kickoffs to be held within the 

next few weeks, be sure to take pictures and post 

them on all social media channels. Federal 

employees are encouraged 

to use 

#ShowSomeLoveCFC to 

help spread awareness for 

the campaign. 

 The social media 

component will bring fun 

to the campaign with a 

focus around four Show 

Some Love days—September 21, October 11, 

November 1, and November 21—when Federal 

employees and the public will be encouraged, for 

example, to show some dance moves in support of 

the campaign or perform a random act of kindness.  

A DC MetroBus caught showing 

some CFC love in Arlington.  

Campaign Manager, Catalina Silk and the 

USMC Mascot, Chesty, at the DON’s 

recent Campaign Manager Training. 



 

Please submit any photos from CFC 

events,  upcoming events, 

announcements or feedback for the 

newsletter to Devin Pearson 

(devin.pearson1.ctr@navy.mil) for 

inclusion in upcoming issues. 

 

Date/Time  Organization Location 

20 Sep @ 

0800-1200 

OPNAV Pentagon Apex 1,2 on the 2nd Floor 

4 Oct NAVFAC NAVFAC HQ BLDG 33, Navy Yard 

20 Sep SPAWAR 14675 Lee Rd  

Chantilly, VA 20151/ 0745 

20 Sep @ 

0800 

CNA 3003 Washington Blvd 

Arlington VA 22201 

21 Sep @ 

1100 

NDW Navy Yard in the Navy Museum 

 Attendees of the CFCNCA’s recent kickoff had the 

privilege to hear from community leaders from National Capital 

Area including Father John Adams (Above), President of So 

Others Might Eat (SOME) and Omar Akchurian of the Make-A-

Wish Foundation of the Mid-Atlantic. 

 Each speaker shared stories that shed light on the 

importance of the CFC’s mission and how every dollar raised 

counts towards supporting CFC organizations.   

For More Information About the CFC visit: 

Facebook.com/CFCNCA 

Twitter.com/CFCNCA 

LinkedIn.com/CFCNCA 

 

 

CFC Campaign Managers 

CFC Loaned Executive, Dan Carroll, NAVFAC Co-Managers CDR Lorenzana and Ms. 

Valerie Manderville pose for a picture with NAVFAC Chair RADM Brett Muilenburg  


